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3.5 million* Americans are homeless. 
Between 5% to 10% of homeless people 
have dogs and/or cats. In some areas of 
the country the rate is as high as 24%.
*National Coalition on Homelessness
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• Love and companionship

• Sense of purpose, responsibility

 and accountability 
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Mind maps
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Positioning Matrix
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Practical Emotional

Services / Programmes

Volunterring 

Organizations helping 
with food 

Donations 

Vet service camps

Housing 

Position of my solution

Promotions/Installations
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Values and Lifestyle
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• Beacuse of their quality to reflect.
• They value knowldge, responsibility.
• Actively Seek out information in descision

making process.
• Practical consumers.
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Personas
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Name : Debra 
Age : 43yrs

Goals

Loves going on long walk with her pet friend.

She is an avid reader and enjoys reading books in her free time

To adopt another pet by the end on this year.

Name : Jeremy
Age : 35yrs

Goals

Spend as much time as possible with his dog.

Go out on long jogging sessions with his dog. 

Hope for a better society for animals to survive in.
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Name : Cathy
Age : 29yrs

Goals

Gain as much knowledge as possible on pet ownership.

Go to the pet store for daily supplies.

Train her pet.

Name : John
Age : 55yrs

Goals

Go out on holidays.

Watch documentaries on netflix and read books.

Open a non-profit organization in the name of his cat.
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Creative Brief
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Creative Brief

Background 

I am my the client and I am the designer, 
I will be designing for a social cause which 
is to help the homeless with pet to end 
the misery and live a better life as much as 
possible. It’s strength is that a lot of people 
might be emotionally influence to help 
since a pet owner cannot see the sufferings 
of any animal, it’s weakness would be that 
majority of people do not support or rather 
do not understand the concept of pet 
ownership when homeless which leads to 
criticizing  the homeless owner. 

Overview

The project is about coming up with a 
clever design solution for the society we 
live in targeted towards the well being of 
the homeless with pets. Sine not much has 
or is being done for the homeless with pets 
and it much needed. Doing so would help 
support the homeless with pets and also 
in many cases change the current biased 
opinion of the society about pet ownership 
by the homeless, everybody has to right to 
love and be loved.

Drivers

To change the perception of comman 
people regarding homeless with pets, to 
make them visible.

Audience

Females and males 25yrs-60yrs who are 
homeless with pets and need help.

Competitors

Other organizations but doing social work.

Tone

Practical, Strong, Intuitive

Message 

To create the feeling of belonging and that 
somebody cares, bring a smile to their face 
and help them with their suffering.

Plan

The plan is to make the people aware of 
their condition there by then making the 
people help the homeless or making the 
homeless help himself.

Details 

There might be a few legal restrictions from 
the law.

People 

The person to be reported to is Prof. Lisa 
Babb.
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Methods of Persuasion
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Emotional 

• Installing Confidence.

• Leveraging Fear.

• Inducing Happiness.

• Eliciting Trust.

• Generating Feelings.
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Every body has the 
right to love
and be loved, even 
the homeless.

Core Concept =
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Sketches
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+
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Process
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Choosing the appropriate box type. Fixing the size of to box to the contents.



Saloni Dangarwala Homeless with Animals 
Phase 2

Social Awareness  726 Winter 2015

34

Lisa Babb
Professor

Adjusting the dispensing Initial Logo Sketches

Carried forward this idea
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Typeface



Saloni Dangarwala Homeless with Animals 
Phase 2

Social Awareness  726 Winter 2015

36

Lisa Babb
Professor

I was looking for a sans serif type
that had a neutral voice, Since I 
wanted my words to express
all the feeling,
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Progression
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NEW SMART NEW SMART

PET SMART

NEW SMART NEW SMART

PET WISE PET WISE

NEW SMART NEW SMART

PET SMART

NEW SMART NEW SMART

PET WISE PET WISE

Logo progression and the final chosen logo
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Dieline for the box 1 Dieline for the box with slight changes
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CLEAN UP
YOUR
MIND.

6 waste bag rolls
clean | easy | simple

8

Homeless deserve pets too. Just because 
a person is homeless does not mean they 
don’t deserve to love and be loved. The 
homeless has the right to love and be 
loved.

Pet Wise™ are certified compostable by the 
biodegradable products institute and unline most other 
bags, they contain no polyethylene plastic. Plus since 
Pet Smart™ are made from water soluable film, they can 
be safely flushed down the toilet, and are strong enough 
to make it home, leak proof!

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 8

PET WISE

MY DOG
ALWAYS
EATS FIRST

6 waste bag rolls
clean | easy | simple

3 in 10 homeless have pets and in some 
areas it counts to about 24% of the 
homeless population. Research showes 
that animal – human bond contribut to well 
being and that homeless with pets are more 
responsible and cope better from bad 
habits. Every body has the right to love and 
be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of petsmart
and it’s main aim is to increase
the awareness about the 
homeless with pets.

4 16000 33610 8

Different image options for the packaging. Different images with taglines for options
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CLEAN UP
YOUR
ATTITUDE

6 waste bag rolls
clean | easy | simple

Homeless deserve pets too. Just because 
a person is homeless does not mean they 
don’t deserve to love and be loved. The 
homeless has the right to love and be 
loved.

Pet Wise™ are certified compostable by the 
biodegradable products institute and unline most other 
bags, they contain no polyethylene plastic. Plus since 
Pet Smart™ are made from water soluable film, they can 
be safely flushed down the toilet, and are strong enough 
to make it home, leak proof!

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 8

PET WISE

PET WISE

Different image options for the packaging.Different image option with taglines for the packaging.
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CLEAN UP
YOUR
MIND

6 waste bag rolls
clean | easy | simple

3 in 10 homeless have pets and in some 
areas it counts to about 24% of the 
homeless population. Research showes 
that animal – human bond contribut to well 
being and that homeless with pets are more 
responsible and cope better from bad 
habits. Every body has the right to love and 
be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of petsmart
and it’s main aim is to increase
the awareness about the 
homeless with pets.

4 16000 33610 8

Different image options for the packaging.Different image option with taglines for the packaging.
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LOVE
HEALS
EVERY
THING

6 waste bag rolls
clean | easy | simple

3 in 10 homeless have pets and in some 
areas it counts to about 24% of the 
homeless population. Research showes 
that animal – human bond contribut to well 
being and that homeless with pets are more 
responsible and cope better from bad 
habits. Every body has the right to love and 
be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of petsmart
and it’s main aim is to increase
the awareness about the 
homeless with pets.

4 16000 33610

CLEAN UP
YOUR 
MIND.

6 waste bag rolls
clean | easy | simple PET WISE

Homeless deserve pets too. Just because 
a person is homeless does not mean they 
don’t deserve to love and be loved. The 
homeless has the right to love and be 
loved.

Pet Wise™ are certified compostable by the 
biodegradable products institute and unline most other 
bags, they contain no polyethylene plastic. Plus since 
Pet Smart™ are made from water soluable film, they can 
be safely flushed down the toilet, and are strong enough 
to make it home, leak proof!

For more homeless with pet information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 8

Different image options for the packaging.Different image option with taglines for the packaging.
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RIGHT 
TO LOVE
AND BE 
LOVED.
3 in 10 homeless have pets and in some areas it counts to about 
24% of the homeless population. Research showes that animal – 
human bond contribut to well being and that homeless with pets 
are more responsible and cope better from bad habits. Every body 
has the right to love and be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

MY DOG
ALWAYS
EATS 
FIRST.
3 in 10 homeless have pets and in some areas it counts to about 
24% of the homeless population. Research showes that animal – 
human bond contribut to well being and that homeless with pets 
are more responsible and cope better from bad habits. Every body 
has the right to love and be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

Options for poop bag graphicsOptions for poop bag graphics
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CLEAN UP
YOUR
ATTITUDE
Homeless deserve pets too. Just because a person is homeless 
does not mean they don’t deserve to love and be loved. The 
homeless has the right to love and be loved.

For more homeless with pet information visit
petsmart.com/homelesswithpets

LOVE
HEALS
EVERY
THING.
3 in 10 homeless have pets and in some areas it counts to about 
24% of the homeless population. Research showes that animal – 
human bond contribut to well being and that homeless with pets 
are more responsible and cope better from bad habits. Every body 
has the right to love and be loved, stop juging and next time you 
pass by a homeless with pet smile at them. 

For more homeless with pet information visit
petsmart.com/homelesswithpets

Final graphic for poop bag graphicsOptions for poop bag graphics
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Final graphic for poop scoop packaging.

Dieline for poop scoop
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CLEAN UP
YOUR
ATTITUDE

6 waste bag rolls
clean | easy | simple PET WISE

PET WISE

Homeless deserve pets too. Because 
a person is homeless does not mean 
they don’t deserve to love and be 
loved. The homeless has the right to 
love and be loved.

Pet Wise™ are certified compostable by the 
biodegradable products institute and unline most 
other bags, they contain no polyethylene plastic. 
Plus since Pet Smart™ are made from water soluable 
film, they can be safely flushed down the toilet, and 
are strong enough to make it home, leak proof!

For more information visit
petsmart.com/homelesswithpets

Caution: This is not a toy and is intended for 
human use, Pets should not be left alone 
with this iteam at anytime. Keep bags away 
from children.

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 8

Final dieline for poop bags packaging. Final graphics for poop bags packaging.
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CLEAN UP
YOUR
HEAD

PET WISE

Oatmeal Baking Soda

With all natural colloidal Oatmeal
and baking soda

SHAMPOO

17 FL OZ (502.6 ml)

Homeless deserve pets too. Because 
a person is homeless does not mean 
they don’t deserve to love and be 
loved. The homeless has the right to 
love and be loved.

Ingredients : Water, Anionic, Non-ionic, and 
Amphhoteric Surfactants, Acrylates Copolymer, 
Glycol Distearate, Socium Bicarbonate, Glycerin, 
100% Natural Collodial Oatmeal, Hydrolyzed Silk, 
Aloe Barbadensis Leaf Extract, Hydroxypropyl 
Methylcellulose, Quaternium - 15, Isopropyl Alcohol, 
Dmdm Hydatoin, Tetrasodium EDTA, Fragrance, 
Yellow 5, Yellow 6.

Pet Wise™ shampoo is designed for today’s wise pet 
parents. This shampoo is made with a unique 
formula making the coat of your pet shine with very 
less hair shed and controls odor. 

Directions : Using warm water, wet dog throughly, 
Apply shampoo from tail to head. Gentally massage 
deep into coat and skin, Avoid contact with eyes. 
Allow to remain on petfor upto 5 minutes. Rinse well. 
Repeat as needed safe for freguent use. For external 
use only. Safe for dogs 8 weeks of age and older.

For more information visit
petsmart.com/homelesswithpets

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 10

CLEAN UP
YOUR
HEAD

PET WISE

Oatmeal Baking Soda

With all natural colloidal Oatmeal
and baking soda

SHAMPOO

17 FL OZ (502.6 ml)

Homeless deserve pets too. Because 
a person is homeless does not mean 
they don’t deserve to love and be 
loved. The homeless has the right to 
love and be loved.

Ingredients : Water, Anionic, Non-ionic, and 
Amphhoteric Surfactants, Acrylates Copolymer, 
Glycol Distearate, Socium Bicarbonate, Glycerin, 
100% Natural Collodial Oatmeal, Hydrolyzed Silk, 
Aloe Barbadensis Leaf Extract, Hydroxypropyl 
Methylcellulose, Quaternium - 15, Isopropyl Alcohol, 
Dmdm Hydatoin, Tetrasodium EDTA, Fragrance, 
Yellow 5, Yellow 6.

Pet Wise™ shampoo is designed for today’s wise pet 
parents. This shampoo is made with a unique 
formula making the coat of your pet shine with very 
less hair shed and controls odor. 

Directions : Using warm water, wet dog throughly, 
Apply shampoo from tail to head. Gentally massage 
deep into coat and skin, Avoid contact with eyes. 
Allow to remain on petfor upto 5 minutes. Rinse well. 
Repeat as needed safe for freguent use. For external 
use only. Safe for dogs 8 weeks of age and older.

For more information visit
petsmart.com/homelesswithpets

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 10

Option 1 for Shampoo packaging Option 2 for Shampoo packaging
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CLEAN UP
YOUR
ATTITUDE
AID

PET WISE
WASTE BAG 
DISPENCER

Homeless deserve pets too. Because 
a person is homeless does not mean 
they don’t deserve to love and be 
loved. The homeless has the right to 
love and be loved.

For more information visit
petsmart.com/homelesswithpets

This is a product of the 
petsmart. The aim is to 
create empathy about
the conditions of homeless
with pets. An initiative to 
make this world a better 
place to live. 4 16000 33610 11

Poop bag dispenser tag graphics Poop bag dispenser tag graphics
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Environmental 
graphics 
display for pet 
smart entrance

option 1

Does not work looks 
too boring 
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RIGHT 
TO LOVE
AND BE 
LOVED.

*

Environmental 
graphics 
display for pet 
smart entrance

option 2

Maybe add foot print 
leading to the entrance?
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RIGHT 
TO LOVE
AND BE 
LOVED.

*

Environmental 
graphics 
display for pet 
smart entrance

option 3

Does not look like a 
homeless man, may be 
make it more obvious? 
like a man sitting next to 
the shop?
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Environmental 
graphics 
display for pet 
smart entrance 
Final

CLEAN UP
YOUR 
MIND
The homeless has the right to 
love and be loved. Homeless 
deserve pets too 
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Mock ups
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Failed attempt to print on a plastic bag First mock up 




